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SECOND SEMESTER B.COM. (RETAIL OPERATIONS MANAGEMENT)
(REVISED NEP) DEGREE EXAMINATION, JULY 2025
INTRODUCTION TO FMCG/FMCD SALES AND DISTRIBUTION (DSE - 5)

Time : 3 Hours] [Max. Marks : 80

Instruction : Attempt all Sections according to internal choice.
ARER 1 G0BOF SCNNEOMOEIDON QR HINNTT EVFORD.

SECTION - A
NWNR— &
Answer all the following questions. (10x2=20)
FENT R, e,—-‘_.x)zgri@?ﬁ SUZ00.
1. What are FMCG/FMCD products ?
FMCG/FMCD méﬁtﬁ@o o3RR)R) ?

2. Who is distributor ?
N30T DOTT 035303 ? i

3. What is channel distribution ?
WOIE @@my’@s DOTTER ?

4. Name any two components of a distribution system.
Nctelon! aﬁﬁw%wa CIRT)TOWTAR TR DPNTIY, BIORD.

5. Name two channels used to sell FMCD products.
FMCD e03gnes) s3000083 SRme0 28R 00 WS T RO,

6. Give the meaning of distribution system mapping.
QT 3B,:H 0B T 0D WPEIIY, AeR@.
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7. What is sales forecasting ?
BRTIES TWOTR WS DOTTEO ?

8. What is sales performance evaluation ?
EASRIeDI] @oﬁargmé’oda TP, BRTT DOTTERD ?

9. Mention any two tools used for evaluating sales performance.
WRTIIT aaojorgaﬁaéodos% wsaeémws TRTBLY WHROT 0T mcssmﬁa’% S

10. Expand : 1) FMCG

2) FMCD.
HR020 : 1) FMCG
2) FMCD.
SECTION-B
QRN — W
Answer any three of the following questions. (3x5=15)

BINT 23eBom Towedd T,ZNen YuZORD.

11. Explain the Indian consumer market in FMCG sector.
FMCG Soodtd, 57o808e05 1, &80 500883000 201} :30R0.

12. Write any five difference between FMCG and FMCD.
FMCG 3023 FMCD n¢ 88008 5 &89, 3nvs, wdod.

13. Explain the different strategies for efficient route planning in distribution system.
BT 3R 0D, TOFFOITO TN ARLWSON T B0, NFRY, 0WORD.

® £
14. Explain the principles of territory management.
T, 3303 VR RFOD BB, WORD.

15. Explain the responsibilities of FMCG/FMCD sales person.
FMCG/FMCD &530083Mo00 %350t 0n$/ay, Q:0%0.
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SECTION-C
NPon— &

Answer any three of the following questions. (3x15=45)
FINTINTQ, We5oT Woeto T3 N9rt euZoR0.
16. Describe the regulatory framework governing sales and distribution of
FMCG/FMCD products in India.
%0080 FMCG/FMCD e033ne wnooe 3029 D831 Bo2i0ps 03008, £
WPFIRY DTJOR.
17. Explain the distribution channel system in India.
YRTBT_ BT WINE aﬁgwﬂ@odaagt DBOXD.

18. What are the role and responsibilities of stakeholders in FMCG/FMCD distribution ?
FMCG/FMCD 28383030€) %2938 0000 T8, 080 RRIBMoDINED cdna)) ?

19. Explain the different methods of sales forecasting.
BRTE BOTRWFOD DO BRENTTY ITORD.

20. Explain the techniques of performance evaluation.
TIORFTROBOD BPYDBRTIT S08,MFT) DB|ORD. 4




